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Centennial PR goal




Centennial PR objectives




Elements of the Centennial
public relations strategy




Brand discipline
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It all begins with the message
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Childhaven ‘elevator speech’
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Centennial tagline

Healing. Hugs. Hope.
For 100 Years.
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Centennial logo
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Human interest stories
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General agency brochure
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Crisis nursery brochure
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Annual report
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Newsletter
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E-newsletter
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Web site makeover
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Community relations
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Event support
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Advertising
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Media relations
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Links to media stories
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New media/social networking
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What comes next?
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