
Childhaven and Moore Ink.

Public Relations &
Fundraising Communications

 

A case study of a successful 
public relations program



Centennial PR goal

Leverage the milestone of 

Childhaven’s 100th anniversary 

to develop stronger and more 

sustainable relationships with 

donors, prospective donors and 

the community



Raise awareness of Childhaven and its 
mission, history and successes

Expand capacity and opportunities for 
giving among existing donors

Attract new donors

Enhance the impact of the Childhaven 

brand through consistent, compelling 

messages, stories and graphic design

Centennial PR objectives



Elements of the Centennial 
public relations strategy

Detailed PR/marketing plan

Branding

Materials

Community relations

Events

Advertising

Media relations

New media/social networking



Brand discipline

Everything matches: words, 
images, tone, look, feel

Key messages reinforced

Key audiences ‘get it’

BRANDING



It all begins with the message

Brought staff and Board members 
together to focus on impact, not 
just programs

Created ‘elevator speech’ and 
supporting messages to serve as 
the foundation for consistent, 
compelling communications…
through the Centennial and beyond

BRANDING



Childhaven ‘elevator speech’

Since 1909, Childhaven has been a safe and 
caring place for babies, toddlers and 
preschoolers suffering from abuse and 
neglect. Using innovative, proven 
approaches to child development in a 
therapeutic day care environment, we heal 
old hurts and nurture young lives. By 
strengthening family and child relationships 
and improving parenting skills, we break the 
cycle of abuse and neglect and create a 
foundation for lifelong loving relationships. 

BRANDING



Healing. Hugs. Hope.

For 100 Years.

Centennial tagline

BRANDING



Centennial logo

BRANDING



BRANDING

Photography



Human interest stories

Tell Childhaven’s story through the 
stories of our children, families, 
volunteers and donors

BRANDING



General agency brochure

MATERIALS



Crisis nursery brochure

MATERIALS



Annual report

MATERIALS



MATERIALS

Newsletter



E-newsletter

MATERIALS



Web site makeover

MATERIALS

Old

New



3-minute ‘This is Childhaven’ speech

Broader, more in-depth presentation with 
PowerPoint

Speakers bureau

Outreach to potential speaking venues 
(Rotary, Kiwanis, PTA, AAUW, etc.)

First-pitch Night with the Mariners

Community relations

COMMUNITY RELATIONS



Centennial Celebration Luncheon –
speechwriting, coaching for speakers, 
client support, program coordination, 
photography

Summertime branch ‘birthday parties’
– promotion, flyers, posters, etc.

Town meeting – Details TBD

Event support

EVENTS



Advertising

On-air and online 60-second ads on 
WARM 106.9-FM in early March –
Coordination and scriptwriting

Discussion with KING-TV re: special or 

social marketing campaign – Brokered 
introductions

Billboard ad plan – Support materials 
and planning

ADVERTISING



Media relations
Centennial feature story in Seattle Post-Intelligencer

‘Now and Then’ photo feature in Seattle Times Pacific NW 
Magazine

KING-TV and KOMO-TV features on Childhaven and 
Luncheon speaker Meg Tilly

Seattle Channel: One-hour interview with CEO Deb 
Ronnholm on Eric Liu’s “Seattle Voices”

KUOW-FM, live one-hour talk show The Conversation 
w/Deb Ronnholm and Meg Tilly

KVI-AM, live two-hour talk show on “Real Medicine” about 
preventing child abuse

Comcast Newsmakers, 5-minute cable TV interview with 
Deb Ronnholm

Feature on Lake City branch in                          
Northgate Journal

MEDIA RELATIONS



Links to media stories

Seattle P-I: 
www.seattlepi.com/local/403188_childhaven12.html

Seattle Times: 
http://seattletimes.nwsource.com/html/pacificnw/20
09328302_pacificpdorp14.html

KING-TV: 
www.king5.com/video/index.html?nvid=360320

KOMO-TV: 
www.komonews.com/news/43591387.html

Seattle Voices: 
http://www.seattlechannel.org/videos/video.asp?ID
=3120928

MEDIA RELATIONS



New media/social networking

Launched Facebook Fan page

Established YouTube video site and 
uploaded Childhaven Centennial video

INTERNET DONOR OUTREACH



What comes next?

Ongoing Moore Ink. work on 
newsletters and other publications 
(writing, photography, graphics 
coordination, project management)

Speechwriting and event support

Media relations

Community relations

Fundraising communications


